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Snackification future of mealtime, bite-sized and on-the-go
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From Willy Wonka&??s gum-based meals to sci-fi IV nutrition in Oscar-nominated The Substance, pop culture has long
teased futuristic ways of eating. While meal-in-a-pill may still be a distant dream, one food trend inspired by that vision is
already reshaping the way we eat: snackification.

Once a niche concept, snackification is now a powerful global movement. It reflects a significant shift in how consumers
approach fooda??trading in traditional three-meal-a-day routines for a more flexible, snack-driven pattern that accommodates
fast-paced, unpredictable schedules.

As todaya??s consumers juggle more demands with less time, convenience is king. A recent global survey found that 65 per
cent of consumers rank ease of preparation as the most important factor when choosing food or beverages. Even more
telling, 67 per cent make spontaneous meal decisions, and six in ten prefer to break up meals into smaller snacks throughout
the day.

Rather than sitting down for large, formal meals, people are increasingly opting for quick, nutritious, and satisfying bites that fit
into their daily routines. This shift offers more than just time-saving; it allows for calorie-conscious indulgence and budget-
friendly variety. Premium snacks now deliver gourmet textures, bold flavours, and even wellness benefitsd??all in a portable
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package.

a??Snackification allows consumers to treat themselves without overcommitting,a? said a market analyst. 4??Instead of a
full-course meal, you can enjoy a small, flavourful moment of indulgence whenever it suits you.a?

This trend has expanded far beyond the snack aisle. Breakfast items, high-protein bites, ready-to-eat meals, functional
beverages, and even traditional meal kits are being reimagined in smaller, more flexible formats. The result? New product
innovations that cater to the evolving needs of modern consumers without sacrificing flavour or nutrition.

For manufacturers, this opens up fresh possibilities across categories. As the definition of &4??snacka? broadens, the
opportunity to meet consumers where they ared??on-the-go, at their desks, or between meetingsa??is growing rapidly.

In a world thata??s busier and more unpredictable than ever, snackification offers a timely, tasty solution. The future of food
may not be a sci-fi nutrient pill, but itd??s certainly looking smaller, smarter, and more snackable.



