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Wanglaoji has entered overseas platforms such as Yamibuy, Amazon and Costco.Â Today, Wanglaoji's sales
network covers 150 countries and regions on five continents, including dozens of countries inÂ Europe
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Wanglaoji unveiled its international overseas brand WALOVI globally at the 2024 Milan-Guangzhou Business Environment
Promotion Conference and China-Italy Economic and Trade Cooperation and Exchange Meeting on February 26th. The
theme of the event was "Delivers Auspiciousness to The World". Wanglaoji introduced its international overseas brand to
overseas markets, and established the first European herbal tea museum, aiming to win over global consumers with this
natural plant-based drink from China and to share the eastern health philosophy with the world.

In 2018, Wanglaoji's first overseas herbal tea museum opened in New York; in 2019, at the Fortune Global Science and
Technology Forum, Wanglaoji joined hands with Switzerland's SGS and the World Federation of Societies of Traditional
Chinese Medicine, an international academic organization, to release the world's first International Standard for Herbal Tea
Beverages; and in 2023, one of the world's largest industry research and consulting organisations, Frost & Sullivan, certified
Wanglaoji as No. 1 natural plant-based drinks in the world. Currently, Wanglaoji has entered overseas platforms such as
Yamibuy, Amazon and Costco. Today, Wanglaoji's sales network covers 150 countries and regions on five continents,
including dozens of countries in Europe.


